ALEXIS CAMPBELL

107-7 Jackes Ave., Toronto, ON  M4T 1E3
(416) 802-8116
alexiscampbell@hotmail.com
PROFILE:
A dynamic, creative individual with 15 years’ experience as a medical writer, copywriter and editor in many therapeutic categories. Able to quickly grasp complex concepts and clearly communicate them to the desired audience. Excellent technical and scientific writing skills. Bright, optimistic and enthusiastic. A good team player with expertise in healthcare advertising and continuing health education. Fluently bilingual (English/French).
PROFESSIONAL

EXPERIENCE

2007 –
Freelance Medical Writer/Editor
2009
Toronto

Clients: Amgen, AstraZeneca, Bristol-Myers Squibb, Eli Lilly, GlaxoSmithKline, Lundbeck, Novo Nordisk, Roche, Pfizer, Solvay Pharma, Wyeth. 

Achievements:


• Designed, developed and co-ordinated Steering Committee for The Type 2 Diabetes Dilemma, a national CFPC-accredited program that increased physician awareness of the importance of insulin therapy and the role of insulin analogues in glycemic control. 

• Wrote patient education campaigns (including newsletters, brochures and direct mail) for insideRA.ca and PsoriasisConnections.ca programs for Enbrel (a biologic response modifier).

• Wrote and co-ordinated regulatory approval of Q&A advertorials for Pharmacy Practice, Canada’s leading pharmacy publication.

• Work frequently with French-speaking physicians and researchers in Québec to develop continuing health education programs and meeting reports.
2006 –
Senior Medical Writer/Editor
2007
Integrated Healthcare Communications, Toronto

Clients: GlaxoSmithKline, Novartis Ophthalmics, Bristol-Myers Squibb.

Achievements:

• Authored COPD: A Matter of Life and Breath, an interactive continuing health education program that included results of TORCH, the largest trial ever conducted in COPD patients.


• Co-managed scientific program for Retina Canada 2007, a highly regarded national ophthalmologists’ meeting, including recruitment of faculty members, on-site meeting management and development of meeting materials.


• Translated faculty presentations from Retina Canada 2006 meeting into Retina Canada 2006 Newsletter, a comprehensive 8,500-word report.


• Created a revised and expanded edition of a physician-authored continuing education program for diabetes specialists.

2003 – 
Senior Copywriter
2006 
Torre Lazur McCann, Toronto


Clients: Wyeth, Nestlé Infant Nutrition (U.S.), Nestlé Canada, Ortho Biotech, Gilead Sciences Inc.


Achievements:


• Co-developed innovative “artist” campaign for Viread that revitalized Gilead’s relationship with the HIV community. 


• Wrote sales tool that allowed Eprex oncology representatives to communicate complex information across a variety of indications.


• Created memorable “cow” campaign for Good Start Supreme infant formula that successfully leveraged unique allergy protection benefit.

• Co-authored comprehensive 75-page Nestlé Infant Nutrition Medical Marketing Style Guide that set communication standards for the U.S.

2000 –
Senior Copywriter
2002 
The Synapse Group, Burlington


Clients: Fujusawa Healthcare, Inc. (U.S.)


Achievements:


• Published several articles on immunosuppressive therapy in organ transplantation (Disease Management Digest).


• Developed novel sales force education tool – a humorous “Austin Powers” video – to communicate complex Prograf marketing strategy.

• Formulated step-by-step guide to client’s online approval process for Prograf.com web site.

1999 –
Senior Copywriter
2000
Schwab & Piquette Communications, Toronto


Clients: Eli Lilly, Solvay Pharma, SmithKline Beecham, Amgen, Byk.


Achievements:


• Created distinctive corporate campaign for Amgen Canada that became template for international advertising.


• Wrote extensive prelaunch physician education materials for Canada’s first insulin-sensitizing drug (Avandia).

Additional 10 years as copywriter for a prominent healthcare advertising agency in Toronto.
EDUCATION


Bachelor of Arts, Philosophy (Honours) – Cum Laude

McGill University, Montréal


Faculty Scholar; James McGill Award for Scholastic Excellence

SKILLS


Fluent in English and French (oral and written).


Microsoft Office – both Macintosh and PC platforms.

ACTIVITIES

AND INTERESTS


• Communication Services Coordinator – Wen-Do Women’s Self-Defence Corporation.


• Group cycling, spinning, writing poetry, avid theatregoer.

~ References available upon request ~

